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Bond
Referendum:
Planning to
Communicate



Developing a Timeline from Plan to Ballot

Must-Do Items including Key Messages

Tactics to Consider to Reach Your Audiences

You
will

learn:



Timeline: 6 Months

First time campaign
Campaign after a loss

Planning and implementation

State/county deadlines ≠
communications timeline

Scope and tax impact matter

Upcoming Options:
 

Dec. 12, 2023
Jan. 23, 2024

March 26, 2024
Sept. 24, 2024
Nov. 5, 2024

Dec. 10, 2024



Beyond Counting the Weeks 

Leverage the start of
the school year

Calendar disruptions =
campaign disruptions



BOE action
BTS Nights
Architect’s presentation
Website going live
Media engagement
Talk around town

When to make 'The Big Announcement'



Voting by mail can start
weeks in advance for any
vote date

Early in-person voting is
an option for the General
Election

Timeline Factor: Early Voting



Must-Dos
Demonstrate need

Identify key communicators

Envision the future

Be honest and upfront

Public Q & A



Show them the
"ugly," which is
typically hidden

from view.

Must-Do:
Demonstrate need



These items are
needs that they

may not be able to
see at a casual
glance... explain

it to them.

Must-Do:
Demonstrate need



Show how building and/or mechanical
improvements lead to program enhancements.
Relate need to learning outcomes of students
and/or financial advantage for the community.

Must-Do: Demonstrate need



Must-Do: Be honest and upfront



Must-Do:
Envision the future



* Proposal and district
composition play a role

Parents
Board of Ed: Bridge
to non-parents
Senior Citizens
Town council
Staff

Must-Do: ID Key
Communicators



Building tour
Architect's 
 presentation
BOE meeting

Virtual forum

Must-Do:
Public Q&A



Short Informational Videos

https://youtu.be/LAWlpEnkhAU

https://youtu.be/yPhuraEjCAE



Detailed Website

chclc.org/Page/2647

https://www.chclc.org/Page/2647
https://www.chclc.org/Page/2647


Social Media: Be Conscious of Tone



Handouts for Community Members



Other Tactics
to Consider

Lawn signs

Other signage

Giveaways

Palm cards



Questions?

Get in touch with the New Jersey School Public Relations Association
(NJSPRA): President Paul Zeller, pzeller@pascack.org

Renee Janowicz, APR
Vice President,
Laura Bishop Communications
renee@laura-bishop.com

Barbara Wilson
Public Information Officer
Cherry Hill Public Schools
bwilson@chclc.org


